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 BOOK  I 
 

   MACROECONOMIC ANALYSIS 
 

 
 

INTRODUCTION 
 

1.    OUTLOOK U.S.   

1.1      Macro-economic indicators summing-up 
 

2.     DEMOGRAPHICS  DATA  

2.1. Housing starts 
2.2. Sales of new and existing homes  
2.3. Home prices 
2.3 1   New home prices 
2.3.2  Existing home prices 
2.4  Top 40 metro markets for single-family 
2.5  New single-family home characteristics 
2.6       New multi-family home characteristics. 
 
3. CONSTRUCTION SECTOR    

3.1       Sectorial outlook 
3.1.1      World construction  
3.1.1.1 Overview 
3.1.1.2 General outlook 
3.1.2      U.S. outlook 
3.1.3      How housing affects the U.S. Economy 
3.1.3.1 Housing’s impact on GDP 
3.1.3.2 Taxes, Wages, Jobs created by housing 
3.1.3.3 Spending on a Newly purchased home 
3.2          Annual value of new construction put in place in the U.S. 
3.3      Correlation analysis 
3.4      Expenditures for residential 
3.5      Plumbing product supply of demand – Trend 
3.6      Plumbing product prices – Trend 
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BOOK  II 
 

SUPPLY & DISTRIBUTION CHANNELS  
 

 

 

 
 

1. SUPPLY 

1.1.  Supply overview 
1.2.  US Plumbing product sales by main company  
1.3       Descriptive picture of main U.S. competitors 
1.3.1    American Standard 
1.3.2    Briggs  
1.3.3    Crane Plumbing 
1.3.4    Eljer 
1.3.5    Kohler 
1.3.6    Mansfield  
1.3.7    Toto 
 

2. OUTLOOK  OF THE MARKETING FACTORS 

2.1. Marketing programs 
2.2. Advertising 
2.3. Sales Regions 
2.3.1   Proposal of regional sales area 
2.4      Import Duties 
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3. DISTRIBUTION  CHANNELS 

3.1.   Distribution overview 
3.2.   Distribution channels map 
3.3.   Descriptive characteristics of the different channels. 
3.4.   Estimate gross sales by type  
3.5.   The number of wholesalers 
3.6.   Understanding the U.S. plumbing distribution channel. 
3.6.1     Contractor’s channel marketing issues 
3.6.2     Manufacturer’s channel marketing issues 
3.6.3     Comparison of business practices between retailers and wholesalers 
3.6.4     Pricing practices in the plumbing supply market 
3.6.5     Channel consolidation 
3.6.5.1  Wholesaler training and development 
3.6.6     Wholesaler’s channel marketing issues 
3.7.   Trends for distribution channels 
3.7.1  Technology trends for industrial distributors 
3.8.   Profile of the main U.S. retailers 
3.8.1     Home Depot 
3.8.2     Lowe’s companies 
 

 
4. WHAT WE CAN FORESEE FOR THE FUTURE  

4.1      Fewer steps between manufacturers and customers  
4.2      Small wholesalers need provide the geographic reach and high level of service 
4.3      Wholesalers choice criteria by customers 
4.4      Customer loyalty 
4.5      The future for manufacturers 
4.5.1   The right partner 
4.5.2   Channel control 
4.5.3   Technologies investments 
4.5.4   Direct sales channels 
4.6      General summing-up 
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 BOOK  III 
 

   MARKET ANALYSIS 
 

 

 

INTRODUCTION 

 

1.  MARKET 

1.1          World plumbing fixtures & fittings outlook 
1.1.1     Estimate vitreous china world production 
1.2          US market outlook 
1.2.1     Ceramic sanitary ware outlook. 
1.2.1.1    Imports and exports summing-up 
1.3       Estimate market size   
1.4       Internal Market supply in USD 
1.5       Domestic shipments percentage of total plumbing fixtures 
1.6          Domestic shipments of vitreous china in value 
1.7          Domestic shipments of vitreous china in value by product 
1.8       Domestic shipments of vitreous china in large pieces 
1.9       Plumbing fixtures market share by region 
1.10       Plumbing fixtures market share by company 
1.11        Estimate market share by company  
1.11.1     One piece toilets market share 
1.12        Forecast of volumes and market share  
1.13        Forecast of volumes and market share by company. 
1.14     Market segmentation 
1.14.1    New homes 
1.14.2    Remodeling consumption 
1.14.2.1   Expenditures 
1.14.2.2   Most common remodeling jobs 
1.14.2.3 Expenditures by type of job, owner-occupied properties 
1.14.2.4 Reasons for remodeling 
 1.14.2.5   Consumption habits. 
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2.    PRODUCT ANALYSIS 

2.1      Types of vitreous china availables in the market 
2.1.1   By product typology 
2.1.2   Sanitary ware by destination area 
2.1.3   Variety of possibilities accepted by the residential consumer (by segment) 
2.2   Toilets comparative analysis 
2.3   New products 
2.4      Products trends & innovations 
2.5      Model of purchase’s decision for vitreous china 
2.6      Main attributes by segments 
2.6.1   Commitment of design X industrial process 
2.7      Pricing & Product mix 
 

3.   CRITICAL FACTORS FOR SUCCESS 

3.1.     Ceramic sanitary ware panel  
3.2. Competitive strategies 
3.2.1   Competitive advantages for Mexico factories 
 

4.    IMPORTS 

4.1   Import share of total apparent consumption  
4.1.1   Import share of total apparent consumption in USD 
4.1.2   Imports in value 
4.2   Main U. S. entry ports for plumbing products. 
4.3   Importation shares by country 
4.3.1   Estimate main import countries  
 

5.     EXPORTS 

5.1     Exports in value 
5.2 Main export markets 
 
6. GENERAL CONCLUSIONS. 
 
 
 
 
 
 
 
 
 
 
 
 

__________________________________________________________________________ 
LATIN Trade Intelligence Co. – Brazil 

latintrade@uol.com.br 
 


